
 

 
 

 

 

 
 
 

Notice of Meeting and Agenda 
Economy & Jobs Policy Board 

 
Date Time Venue 

Wednesday, 31 August 
2016 

13:00 Council Chambers (Renfrewshire), 
Council Headquarters, Renfrewshire 
House, Cotton Street, Paisley, PA1 1AN 

    
    
    

   

 
Membership 
 
Councillor John Caldwell: Councillor Lorraine Cameron: Councillor Andy Doig: Provost Anne 
Hall: Councillor Jim Harte: Councillor Michael Holmes: Councillor Paul Mack: Councillor Kenny 
MacLaren: Councillor Eileen McCartin: Councillor Sam Mullin: Councillor Iain Nicolson: 
Councillor Jim Sharkey:  

 
 

Councillor Roy Glen (Convener): Councillor John Hood (Depute Convener):  
 

  
 
Members of the Press and Public 
 
Members of the press and public wishing to attend the meeting should report to the customer 
service centre where they will be met and directed to the meeting. 
 

 
 
Further Information 
 
This is a meeting which is open to members of the public.  
 
A copy of the agenda and reports for this meeting will be available for inspection prior to the 
meeting at the Customer Service Centre, Renfrewshire House, Cotton Street, Paisley and online 
at www.renfrewshire.cmis.uk.com/renfrewshire/CouncilandBoards.aspx 
 
For further information, please either email 
democratic-services@renfrewshire.gov.uk or telephone 0141 618 7112. 
 

 
 

KENNETH GRAHAM 
Head of Corporate Governance 
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Items of business    
  
 

 

      Apologies 
 
Apologies from members. 
 

  

  

      Declarations of Interest 
 
Members are asked to declare an interest in any item(s) on the agenda 
and to provide a brief explanation of the nature of the interest. 
 

  

  

1 Revenue Monitoring Report 
 
Joint report by the Directors of Finance & Resources and Development 
& Housing Services. 
 

  

5 - 10 

2 Capital Budget Monitoring Report 
 
Report by the Director of Finance & Resources. 
 

  

11 - 16 

3 Paisley Townscape Heritage/Conservation Area 
Regeneration Scheme (TH/CARS) Grant Acceptance 
 
Report by the Director of Development & Housing Services. 
 

  

17 - 24 

4 European Structural Funds 2014/20 
 
Report by the Director of Development & Housing Services. 
 

  

25 - 30 

5 Business Gateway Delivery 
 
Report by the Director of Development & Housing Services. 
 

  

31 - 38 

6 Renfrewshire Tourism Framework Progress and 
"Renfrewshire Brand" Presentation 
 
Report by the Chief Executive and presentation on "Renfrewshire Brand" 
by the Head of Marketing. 
 

  

39 - 78 

7 Labour Market Update 
 
Report by the Director of Development & Housing Services. 
 

  

79 - 88 
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___________________________________________________________________ 

To:  Economy and Jobs Policy Board 

On:  31 August  2016 

___________________________________________________________________ 

Report by: Director of Finance and Resources and Director of Development and 
Housing Services 

___________________________________________________________________ 

Heading: Revenue Budget Monitoring to 24 June 2016 

___________________________________________________________________ 

1. Summary 

1.1 Gross expenditure and income are reported to be in line with budget 
which results in a breakeven position for the service reporting to this 
Policy Board.   

 
This is summarised in the table below: 

 
Division / 

Department 
Current Reported 

Position 
% variance Previously 

Reported Position 
% variance 

Economic 
Development 

Breakeven - N/A - 

 
 
___________________________________________________________________ 
 
2. Recommendations 

2.1 Members are requested to note the budget position 
 
2.2 Members are requested to note there have been net budget 

realignments of £728,568 processed since the budget was approved 
related to the drawdown of ringfenced Invest in Renfrewshire reserves, 
partially offset by the transfer of Events Tourism Marketing.  

 
 

Item 1

Page 5 of 88



 

2  
 
 

_________________________________________________________ 

 
3. Economic Development 

3.1  Current position:    Breakeven 
Previously reported:   N/A 

 
 

At this stage in the financial year the account reflects a breakeven 
position.  

 
 
3.3  Projected Year End Position 
 

It is projected that a breakeven position will be achieved by the year 
end.  
 

___________________________________________________________________ 

 

 

Implications of the Report 

1. Financial – Net revenue expenditure will be contained within available 
resources.   
 

2. HR & Organisational Development – none 
 

3. Community Planning – none 
 

4. Legal – none 
 

5. Property/Assets – none 
 

6. Information Technology - none.  
 

7.  Equality & Human Rights - The Recommendations contained within 
this report have been assessed in relation to their impact on equalities 
and human rights. No negative impacts on equality groups or potential 
for infringement of individuals’ human rights have been identified 
arising from the recommendations contained in the report because it is 
for noting only. If required following implementation, the actual impact 
of the recommendations and the mitigating actions will be reviewed and 
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monitored, and the results of the assessment will be published on the 
Council’s website. 

 
8. Health & Safety – none 

 
9.  Procurement – none 

 
10.  Risk – none 

 
11.  Privacy Impact - none  

 

___________________________________________________________________ 

List of Background Papers  
 

None  
 

___________________________________________________________________  

Author:  Valerie Howie, Extension 7796 
Margo Simpson, Extension 5392 
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___________________________________________________________________ 
 
To: 

 
ECONOMY & JOBS POLICY BOARD 

  
On: 31 AUGUST 2016 
___________________________________________________________________ 
 
Report by: Director of Finance and Resources 
___________________________________________________________________ 
 
Heading: Capital Budget Monitoring Report 
___________________________________________________________________ 
 
1. Summary 
 
1.1 Capital expenditure to 24th June 2016 totals £0.783m compared to 

anticipated expenditure of £0.781m for this time of year.  This results 
in an over-spend position of £0.002m for those services reporting to 
this board, and is summarised in the table below: 
 

Division 
Current 

Reported 
Position 

% 
Variance 

Previously 
Reported 
Position 

% 
Variance 

Development & 
Housing Services 

£0.002m   
o/spend 

0%  
o/spend 

n/a n/a 

Total £0.002m   
o/spend 

0%  
o/spend 

n/a n/a 

 
1.2 The expenditure total of £0.783m represents 11% of the resources 

available to fund the projects being reported to this board.  Appendix 2 
provides further information on the budget monitoring position of the 
projects within the remit of this board. 

 

__________________________________________________________________ 
 
2. Recommendations 
 
2.1 It is recommended that Members note this report. 
 
 
 

Item 2
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___________________________________________________________________ 
 
3. Background 
 
3.1 This report has been prepared by the Director of Finance and 

Resources in conjunction with the Chief Executive and the Director of 
Development & Housing Services. 
 

3.2 This is the first capital budget monitoring to members in 2016/17 and 
it details the performance of the Capital Programme to 24th June 
2016, and is based on the Capital Investment Programme which was 
approved by members on 3rd March 2016, adjusted for movements 
since its approval. Appendix 1 lists the approved projects for 
information. 

 
___________________________________________________________________ 
 
4. Budget Changes 

 
4.1 Since the capital budget was approved budget changes totalling 

£1.678m have arisen which reflect budget carried forward from 
2015/16 and are detailed in Appendix 1. 
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__________________________________________________________________ 
 

Implications of the Report 
 
1. Financial – The programme will be continually monitored, in 

conjunction with other programmes, to ensure that the available 
resources are fully utilised and that approved limits are achieved. 
 

2. HR & Organisational Development – none. 
 

3. Community Planning – 
 

Greener - Capital investment will make property assets more energy efficient. 
 

4. Legal – none. 
 

5. Property/Assets – none. 
 

6. Information Technology – none. 
 

7. Equality & Human Rights – The Recommendations contained within 
this report have been assessed in relation to their impact on equalities 
and human rights. No negative impacts on equality groups or potential 
for infringement of individuals’ human rights have been identified 
arising from the recommendations contained in the report. If required 
following implementation, the actual impact of the recommendations 
and the mitigating actions will be reviewed and monitored, and the 
results of the assessment will be published on the Council’s website. 

 
8. Health & Safety – none. 

 

9. Procurement – none. 
 

10. Risk – none. 
 

11. Privacy Impact – none. 
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___________________________________________________________________ 
 

List of Background Papers 
 
(a). Capital Investment Programme 2016/17 & 2017/18 – Council, 3rd 

March 2016. 
 
The contact officers within the service are: 

– Geoff Borland (Finance & Resources) 
– Fraser Carlin (Housing & Development) 

 
 
 
__________________________________________________________________ 
 

Author:           Geoff Borland, Principal Accountant, 0141 618 4786, 
  geoffrey.borland@renfrewshire.gov.uk. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Page 14 of 88



 

5 
 

 

RENFREWSHIRE COUNCIL

CAPITAL INVESTMENT STRATEGY - NON-HOUSING SERVICES

BUDGET MONITORING REPORT

BOARD: ECONOMY & JOBS

Approved Current
Programme Programme

Project Title @03/03/16 MR 3

Dept: Housing & Development Services
Paisley Town Centre Regeneration 124 171
Russell Institute 2,500 3,796
Paisley Museum Store 3,157 3,157
Regeneration 0 336

Total Housing & Development Services 5,781 7,459

TOTAL ECONOMY & JOBS BOARD 5,781 7,459

Economy & Jobs  -  Appendix 1
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___________________________________________________________________

To: Economy & Jobs Policy Board

On: 31 August 2016
___________________________________________________________________

Report by: Director of Development and Housing Services

Heading: Paisley Townscape Heritage/Conservation Area Regeneration 
Scheme (TH/CARS2): Grant acceptance

1. Summary
1.1. In support of the Paisley Town Centre Heritage Asset Strategy, funding 

applications were submitted in February 2016 to the Heritage Lottery Fund
(HLF) for a second Paisley Townscape Heritage (TH2) project and to Historic 
Environment Scotland for a complementary Conservation Area Regeneration 
Scheme (CARS).  Both applications were successful and grant awards
confirmed of £998,554 from HES and £1,882,000 from HLF.  On acceptance 
of the grant awards, the TH/CARS2 project will be delivered over the 
approved 5 year period 2016-2021.    

1.2. This report provides an update on the funding awards and the proposed next 
steps for the delivery of the TH/CARS2 project in line with the Heritage 
Strategy and the Council’s bid for UK City of Culture 2021. 

2. Recommendations

2.1 It is recommended that the Board: 

i. Authorises the Director of Development & Housing Services to accept the
Heritage Lottery Fund Stage 2 Grant of £1,882,000 and the Historic
Environment Scotland CARS grant of £998,554 to enable the delivery of
the TH/CARS2 project.

___________________________________________________________________

Item 3

Page 17 of 88



3. Background

3.1. Paisley town centre is vital to the economic and social performance of all of 
Renfrewshire and the Paisley Town Centre Heritage Asset Strategy brings 
forward a vision that seeks to utilise its wealth of heritage and cultural assets 
as a basis for regeneration.

3.2. As part of this Strategy and following the successful delivery of the Paisley 
THI/CARS project which focussed on the Causeyside Street/Johnston Street 
area, this potential continues to be recognised by national external funding 
bodies such as the Heritage Lottery Fund and Historic Environment Scotland
with the recent approval of funding for the TH/CARS2 project.

3.3. The Economy and Jobs Board on 18th March 2015 accepted the Stage 1 HLF 
grant to develop this second Townscape Heritage project and agreed that a 
second complementary Conservation Area Regeneration Scheme be
developed and submitted to Historic Environment Scotland.  The approved 
TH/CARS2 project focuses on the delivery of building repair, shopfront 
restoration, public realm improvements and an extensive programme of 
heritage education, training and events which will be complementary to the bid 
for UK City of Culture 2021. 

___________________________________________________________________

4. Progress to date

4.1 Historic Environment Scotland approved the grant award of £998,554 on 29th

February 2016 for a Conservation Area Regeneration Scheme (CARS)
subject to the decision by HLF on the TH application. On 14th June 2016, HLF 
approved the Stage 2 award of TH funding of £1,882,000.  Through approved 
service budgets for the delivery of the Heritage Strategy, the Council’s 
contribution to the TH/CARS2 project is £1,214,968.  In addition, a level of 
investment from property owners will be secured as a contribution to the cost 
of third party grant funded building repair works funded through the 
TH/CARS2 project.  The anticipated total project value is therefore in excess 
of £4.5million.

4.2 On acceptance of the HLF and HES grants, the grant contracts will be signed 
and formal permission to start achieved.  The TH/CARS2 project will then be 
delivered over the approved 5 year timescale 2016-2021.  

4.3 The recruitment process has been started to appoint the project team.

___________________________________________________________________

5. Next Steps

5.1 Utilising the match funding secured from HLF, HES and approved Council 
budgets, 4 full time project staff will be appointed on a fixed term basis to 
deliver the project – two Heritage Project Officers, a Heritage Activity Officer 
and Heritage Project Assistant. The project will be managed by the 
Regeneration Manager/Assistant Regeneration Manager within Development 
& Housing Services.
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5.2 The TH/CARS2 project is anticipated to be formally launched following the 
appointment of the project team. Further updates will be reported to the Board 
as the project progresses. 

5.3 It is proposed that over the next 5 years, the TH/CARS2 project will: 
a. Engage with key partners and stakeholders to deliver the heritage

education, training and events Activity Plan (see below);

b. Deliver building repair/restoration works and shopfront improvement
works within the TH/CARS2 area through a third party grants scheme
(see Appendix 1 for map of priority buildings and locations);

c. Deliver public realm improvements in the west side of High St/ Shuttle
St/Browns Lane area, and

d. In compliance with the requirements of the HLF and HES grants, submit
the required monitoring reports and grant claims.

5.4 The TH/CARS2 project will offer third party grants to property owners for 
building repair/restoration and shopfront improvement works.  

5.5 The Activity Plan titled 'The Making of Paisley' incorporates a wide reaching 
programme of activity focussing on the three themes of Paisley's heritage - 
Built Fabric, Fabrication and Social Fabric.  It will focus primarily on delivering 
an intensive programme of learning and participation to encourage the local 
community to appreciate and understand Paisley's cultural and built heritage. 
To complement this, a programme of events, festivals, performances and 
tours will engage a wider audience including people not normally engaged in 
culture and heritage.  

5.6 Examples of the activities include talks, workshops and demonstrations, 
traditional construction skills training, filmmaking, theatre and music projects. 
This activity programme will increase participation in heritage and improve 
Paisley as a visitor destination for culture and arts whilst telling the 'Untold 
Story'.

5.7 The TH/CARS2 project will provide grants for the repair and restoration of key 
historic buildings as well as the reinstatement of architectural detail, focussing 
on traditional shopfronts.  The buildings identified as priorities are:

former Liberal Club (32 High Street);
Sma Shot Cottages;
5 George Place;
44-46, 51 and 53 High Street.

5.8 A number of buildings have been identified as second priorities and will be 
targeted should the first priority projects not progress satisfactorily.  The 
second priority buildings include, 18 High St and the shopfronts at 61, 63 and 
69 High Street.  A list of reserve buildings has also been prepared and can be 
seen on the attached plan at Appendix 1.  Initial engagement with property 
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owners has been positive and continuing on the success of the THI/CARS 
project in Causeyside Street, there is a high level of interest in the project.

5.9 It is expected that the project will be formally launched in January 2017 
following the “permission to start” process required by HLF and HES.

Implications of the Report

1. Financial – Funding for this project utilises approved Council budgets for the
implementation of the Paisley Town Centre Heritage Asset Strategy, approved
by Council in February 2014 and February 2015.  Financial monitoring of this
budget is undertaken by the Paisley Regeneration Programme Board.  Grants
awarded to the Council by HLF and Historic Environment Scotland
supplement this budget and will be monitored in accordance with the terms
and conditions of grant.

2. HR & Organisational Development – Four officers (full time) will be
appointed within Development & Housing Services on a fixed term basis for
up to 5 years to align with the project funding and timescale ie 2016-2021.  All
costs of these appointments will be met by secured external funding and the
Council’s contribution to the overall project.

3. Community Planning –

Community Care, Health & Well-being - The delivery of actions within the
Heritage Asset Strategy have the potential to positively impact on physical,
emotional and mental health and wellbeing.
Jobs and the Economy – The project will contribute to meeting all of the
outcomes of the Community Plan to;

Be one of the best locations in Scotland to invest, in terms of its people,
businesses and local communities.

Have a growing local economy creating employment for a well trained,
qualified and motivated workforce where unemployment is reduced and
employment opportunities are growing.

Be the best connected local economy in Scotland, internationally,
nationally and regionally.

Have attractive environments and successful town centres created
through successful area regeneration that contribute positively to local
community and economic growth

Safer and Stronger - Implementing the project will assist Renfrewshire 
citizens to have a positive attitude to their community.

4. Legal – The HLF and HES contracts of grant require to be signed by senior
officers to formally accept the grant and proceed with the delivery of the
TH/CARS2 project. TH/CARS2 grants will be awarded within the terms of the
relevant Council policies and in compliance with the funder’s terms and
conditions of grant.  All grants awarded under delegated powers will also be
subject to the Council’s approved standard conditions and may, depending on
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the terms of the contracts of grant and the Council’s own policies, require 
standard securities to be taken over the affected properties.

5. Property/Assets - None
6. Information Technology - None
7. Equality & Human Rights

The Recommendations contained within this report have been assessed in
relation to their impact on equalities and human rights. No negative impacts
on equality groups or potential for infringement of individuals’ human rights
have been identified arising from the recommendations contained in the
report. If required following implementation, the actual impact of the
recommendations and the mitigating actions will be reviewed and monitored,
and the results of the assessment will be published on the Council’s website.

8. Health & Safety - None
9. Procurement – None
10. Risk – In compliance with the HLF and HES grants and in accordance with

the Council’s Project Management Framework, the TH/CARS2 project will
actively monitor key risks and issues associated with project delivery.

11. Privacy Impact – A Privacy Impact Assessment for the delivery of the
TH/CARS2 project will be carried out in association with Legal Services

___________________________________________________________________

List of Background Papers
(a) Report to Economy & Jobs Policy Board 18th March 2015 ‘Paisley 

Townscape Heritage and Conservation Area Regeneration Scheme (Phase 
2)’ 

(b) Report to Economy & Jobs Policy Board: 19th November 2014 ‘Paisley 
Heritage Asset Strategy: Progress Report 2’

(c) Report to Economy & Jobs Policy Board: 3rd September 2014 ‘Paisley 
Heritage Asset Strategy: Submission of Funding Applications’

___________________________________________________________________
Author: Susan Jones, Regeneration Manager (Ext: 7836)

Page 21 of 88



Page 22 of 88



Page 23 of 88



 

Page 24 of 88



 
 

 

__________________________________________________________________

To: Economy and Jobs Policy Board

On: 31 August 2016
__________________________________________________________________

Report by:   Director of Development and Housing Services
___________________________________________________________________

Heading: European Structural Funds 2014-20
___________________________________________________________________________

1. Summary

1.1 This report provides an overview of the current EU funding to Renfrewshire Council
from the 2014 – 20 EU Structural Funds Programme.

1.2 The report highlights the funding secured for the initial period to 2018 and the 
anticipated (but now uncertain) balance of funding for 2018-20.

__________________________________________________________________________________________ 

2. Recommendations

2.1 It is recommended that the Board:

Note the notional levels of EU funding offered to Renfrewshire for the 2014-2020 
European Structural Funds programme as approved at previous Boards;
Note that Board has already approved the full YEI offer of grant of £5.03M;
Homologate the actions of the Chief Executive to accept the formal offers of grant
for applications relating to ESF Pipeline, Social Inclusion and Business 
Competitiveness Programmes;
Note the balance of funding for 2018-20 which may now be lost as a result of Brexit.

3. Background

3.1 There are currently 4 strands of EU Structural funding available to Renfrewshire 
Council from the 2014-20 EU programmes for Scotland:

ESF Pipeline; 
Youth Employment Initiative (ESF); 
Poverty and Social Inclusion (ESF);
Business Competitiveness (ERDF).

Item 4
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3.2 As reported to Board in both March and September 2015, Renfrewshire Council 
accepted the notional funding allocations from the new European Structural Funds 
Programme covering the period 2014-2020 as follows:

Programme Name Status

ESF Pipeline and Poverty 
and Social inclusion 

Combined Notional Offer of Grant of £3.77M accepted 
at November 2014 Board for the full 2014 – 20 period.

Youth Employment 
Initiative (ESF)

Notional Offer of Grant £2.1M agreed March 15.

Business Competitiveness 
(ERDF)

Notional offer of ERDF grant of £706K accepted at Nov 
15 Board for the delivery of Business Competitiveness 
activity across Renfrewshire, East Renfrewshire and 
Inverclyde.

3.3 The Youth Employment Initiative was further reported in February 2016 when an 
increased and full offer of grant was endorsed for an increased figure of £5.03M ESF as 
below. This was as a result of applications submitted, approved and letters of award 
finalised from the Scottish Government.

Programme Name Status

Youth Employment 
Initiative (ESF)

Notional Offer of Grant £2.1M agreed March 15.

Application submitted and reported to board for 
increased funding of £5.03M.

Full Board approval at Feb Board with match funding 
highlighted for £5.03M ESF.

3.4 Following applications under the Social Inclusion, Pipeline and Business 
Competitiveness Programmes from Renfrewshire Council to the Scottish Government 
the formal letters of grant have now been accepted by the Chief Executive as outlined 
below.

___________________________________________________________________________
       
4. Operational Applications

4.1 Following the acceptance of the “notional” offers of grant the applications to draw down 
funds were developed.  These applications are described as ‘operations’.  

4.2 Scottish Government advised applicants to submit operations to cover the first three 
years of the new Structural Funds Programme.  As a result all operations submitted to 
date are for activity to 2018. The balance of funding would be for activities from 2018 –
20 however this funding is potentially now not available due to Brexit. These funds are 
outlined in section 5 of the report.

4.3 ESF Pipeline Application

This project supports the delivery of the Invest in Renfrewshire Employability 
Programme offered to Renfrewshire residents of all ages seeking support to access, 
improve and sustain their employability.  The primary focus of this operation is 
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unemployed and inactive residents aged over 29 years with multiple barriers to 
employment.  Management and Compliance activity is a separate operation from 
delivery activity.

Operation Total 
Expenditure

Match ESF Grant

Pipeline Delivery 3,700,923.07 2,220,554.10 1,480,368.97

Compliance 517,501.54 310,500.92 207,000.51

Total 4,218,424.61 2,531,055.02 1,687,369.48

Council match funding is confirmed from the Economic Development and Invest in 
Renfrewshire budgets until 2018.

4.4 Poverty and Social Inclusion Application

This project delivers specialist support to clients with multiple barriers accessing 
employability services in Renfrewshire. 

Specialist staff provide support and advice in relation to health and wellbeing, finance, 
childcare and housing.  Clients accessing these services will also be receiving 
employability support through the Pipeline or through the Youth Employment Initiative.

Project Search, an intervention for young people with autism and learning disabilities is
also supported through the Poverty and Social Inclusion strand.

Operations Total 
Expenditure

Match ESF Grant

Specialist Support 
Staff

655,433.30          393,261.00 262,172.30

Compliance 158,028.41             94,817.04 63,211.36

Project Search 164,454.93             98,673.00 65,781.93

Total 977,916.64             586,751.04 391,165.59

Council match funding is confirmed from the Economic Development and Invest in 
Renfrewshire budgets until 2018.

4.5 The combined applications for ESF Pipeline and Poverty and Social Inclusion amount 
to an ESF grant of £2,078,534 for the period until 2018. This leaves a balance of 
funding (from the notional grant of £3.77M) of £1,691,466 for the 2018-20 period.

4.6 Business Competitiveness Application

This project is for the delivery of access to finance to meet the needs of growth start-
ups and growing businesses in Renfrewshire, East Renfrewshire and Inverclyde and 
enhance the services available via Business Gateway.  This activity will provide suitable 
financial products which are designed to improve the survival rate of new enterprises 
and ensure sustainable business growth.
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Operation Total 
Expenditure

Match ERDF Grant

Business Growth 891,000.00 534,000.00 356,400.00

Compliance 70,734.75 42,440.85 28,293.90

Total 961,734.75 576,440.85 384,693.90

Match funding for this application comes from the Business Gateway programme and 
Invest in Renfrewshire budgets until 2018.

4.7 Formal offers of grant are now in place for each of these individual operations and it is 
recommended that the Board homologate the actions of the Chief Executive to accept 
the offers of grant on behalf of Renfrewshire Council. Overall, £7,493,482 in ESF and 
ERDF has been secured for the period 2015 to 2018.  

___________________________________________________________________________

5. EU Funding Post 2018

5.1 Advice at this time from Scottish Government following the UK decision to leave the 
European Union, is that funds which are formally committed to projects should continue 
as planned. As such, the projects listed in section 4 should not be affected by the EU 
exit process.

5.2 However the proportion of EU funding allocated for the period 2018-2020 may not now 
be available for draw down. This amounts to £2,546,773 and consists of:

Programme Name Status
ESF Pipeline and Poverty and 
Social inclusion 

Notional Offer of Grant:                           £3,770,000

Allocated to Applications:                       £2,078,534

Balance of Funding for 2018-20              £1,691,466

Youth Employment Initiative 
(ESF)

This fund was not available for 2018-20 and will be 
fully committed during 2018.

Business Competitiveness 
(ERDF)

Notional 2014-20 offer (Renfrewshire, East 
Renfrewshire and Inverclyde)                 £1,240,000

Notional offer of ERDF grant to 2018        £706,112

Allocated to Applications                         £384,693

Balance of Funding available to 2020:    £855,307

5.3 Further reports on the progress of these ESF and ERDF supported projects and the 
implications of our exit from the EU will be brought forward to future board meetings.

___________________________________________________________________________
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Implications of the Report

1. Financial – £7,493,482 in ESF and ERDF has been secured for the period 2015 to 
2018 however £2,546,773 of EU funding for the 2018-20 period is potentially now lost. 
 

2. HR & Organisational Development – a number of posts related to the delivery of 
these projects must now be focused solely on ESF funded activity

3. Community Planning – Jobs and the Economy – The projects supported by EU 
funding will support the development of the Renfrewshire economy and increase life 
chances for the economically excluded.

4. Legal - none

5. Property/Assets - none 

6. Information Technology – none

7. Equality & Human Rights -  
The Recommendations contained within this report have been assessed in relation to 
their impact on equalities and human rights. No negative impacts on equality groups or 
potential for infringement of individuals’ human rights have been identified arising from 
the recommendations contained in the report as it is for noting only. If required 
following implementation, the actual impact of the recommendations and the mitigating 
actions will be reviewed and monitored, and the results of the assessment will be 
published on the Council’s website.

8. Health & Safety – none

9. Procurement – none

10. Risk – none

11. Privacy Impact - none
________________________________________________________________

List of Background Papers

Economy and Jobs Policy Board:

European Social Fund Programme Applications 2014 – 2020 – 18 March 2015
EU Structural Funds Programme 2014-20 - Business Competitiveness – 2 September 
2016
Renfrewshire – Full Youth Employment Initiative – 3 February 2016

___________________________________________________________________________

Author: Ruth Cooper, ext 7868, ruth.cooper@renfrewshire.gov.uk
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To: Economy and Jobs Policy Board

On: 31 August 2016

___________________________________________________________________

Report by: Director of Development and Housing Services

___________________________________________________________________

Heading: Business Gateway Delivery

___________________________________________________________________

1. Summary

1.1 Renfrewshire Council manage the delivery of the Business Gateway contract across 
the wider Renfrewshire area (incorporating East Renfrewshire and Inverclyde). A
steering group comprising of senior officers from each local authority is in place to 
oversee the delivery of the contract.  

1.2 Over the past two years a significant number of local authorities have moved to an 
in-house delivery model for Business Gateway and at the 2nd September 2015 
Board it was agreed that the Director of Development and Housing Services
undertake an options appraisal to consider the most appropriate delivery model for 
the future Business Gateway services and that the existing Business Gateway 

1.3 This report seeks to inform the Board of the recommendations of the appraisal and 
to outline the proposed model for the future delivery of the local Business Gateway 
services beyond the current contract.

_____________________________________________________________

2. Recommendations

It is recommended that the Board:

2.1 Note that a full options appraisal has taken place;

2.2 Agree to the recommendations of the report that the Business Gateway Service will 
be delivered separately and in-house by the 3 local authorities from 1st October 
2016.

Item 5
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2.3 Authorise the Director of Development and Housing Services to finalise negotiations 
with the other 2 local authorities regarding the final split in budgets, any TUPE 
issues and to develop an appropriate service level agreement between the three 
authorities for the future delivery of the service. 

2.4 Bring back further reports to Board on the performance of Renfrewshire’s ongoing 
Business Gateway Service.

_____________________________________________________________

3. Background

3.1 The Business Gateway service provides information and support to individuals 
setting up a new business or growing an existing business. Business Gateway is a 
national brand and is delivered at a local level across Scotland alongside a range of 
council services which also support business start up and growth.

3.2 Renfrewshire Council manage the delivery of the Business Gateway contract across 
the wider Renfrewshire area (incorporating East Renfrewshire and Inverclyde). A
steering group comprising of senior officers from each local authority is in place to 
oversee the delivery of the contract.  

3.3 The delivery of Business Gateway services in the Greater Renfrewshire and
Inverclyde are is contracted out to Lanarkshire Enterprise Services Limited (LESL), 
based at Hillington Park. They won the contract through a tender process and 
commenced delivery on 1st October 2012, on a three-year contract, with options to 
renew for a further two individual years.

3.4 Over the past two years a significant number of local authorities have moved to an 
in-house delivery model for Business Gateway (BG). Following the Economy and 
Jobs Policy Board of 2nd September Renfrewshire Council, acting as lead local 
authority on behalf of Renfrewshire, East Renfrewshire and Inverclyde Council 
commissioned a research study to identify the most appropriate and effective 
approach for delivering future Business Gateway (BG) services across the region.

________________________________________________________________________

4. Business Gateway Delivery Models across Scotland

4.1 While each local authority in Scotland has its own BG services, the service is 
structured into 19 BG areas, eight of which comprise small groups of neighbouring 
authorities. In each of these eight areas, there is a Lead local Authority which acts 
as the lead contracting partner, receives the funding from the Scottish Government 
and distributes this across its partner authorities. The lead authority is also 
responsible for reporting performance measures into the BG National Unit.

4.2 In terms of service delivery, there is a patchwork of different structures across the 
country, with some authorities contracting delivery to third party providers and 
others delivering in house. Some also operate a more hybrid approach with third 
parties delivering some but not all aspects of the service. A table of current models 
is attached as Appendix 1.
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4.3 Crucially, there is (to date) no consensus on which approach works best (is the 
most effective and efficient), and it is more likely that different approaches will suit 
different authorities depending on contractor and stakeholder relationships, track 
records and the resources within authorities. 

4.4 While there is a mix of different approaches the trend in recent years has been for 
Local Authorities to bring delivery in-house, albeit there are some who strongly 
contend that external delivery is still the optimum approach.

________________________________________________________________________

5. Research and Options Appraisal

5.1 A research and options appraisal report was commissioned to support the 3
Councils in establishing the most appropriate model for the future delivery of the 
local BG services. The report was asked to consider:

potential to achieve financial savings and other benefits; and
Opportunity to improve the future service delivery and outcomes.

5.2 The brief was to consider various options for delivering and achieving the future 
objectives of the local Business Gateway services which included: 

Status quo (ie continue to contract in full);
Tender some elements of the programme; or
Bring delivery in house

The brief also identified a range of tasks relating to the option appraisal, including: 

assess the costs and benefits of the different options – both quantifiable and
non-quantifiable;

identify all the pros and cons of the options - quantifying and valuing them
wherever possible;

consider any risks and sensitivities; and

consider the most appropriate and best value use of resources, not just
focussing on the lowest initial costs but also the actual returns, and make a
recommendation for future delivery.

5.3 Early discussions with the individual Councils clearly suggested that a high level of 
distinctiveness was required to best address the specific nature of the 3 local 
economies and also the priorities of the individual Authorities. It became apparent 
early on that a single solution (one size fits all) may not be appropriate and that a
more bespoke approach may offer a stronger fit. 

5.4 The specific objectives of the research therefore evolved to take account of the 
priorities for each of the individual authorities.

________________________________________________________________________
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6. Delivering Businesses Gateway in future Years – Preferred Model

6.1 The appraisal process assessed the various options for delivery against a set of 
criteria. The final report indicated that the in-house versus out-sourced model were
unlikely to deliver significantly different outputs as there is no evidence that either 
model (in-house or out-sourced) delivers superior activity.  

6.2 The option which offered the greatest potential for future savings and flexibility was 
the in-house option and this was the option preferred by the Steering group. For that
reason for preferred option is to bring the contract in-house with each of the three 
local authorities operating their own local service and where there is potential to 
deliver savings in a number of ways:

the internal delivery options would not include a contractors management fee
or contribution to overheads;

there may be less need for internal contract management and reporting time
requirements;

an internal approach is not tied to a formal contract and associated fee and
offers more flexibility to individual LAs.

The in-house model would also offer more flexibility and allow the LA to move or 
realign resources towards developing priorities.

6.3 The three local authority areas are keen for much stronger local delivery, more need 
to reflect local priorities (which are different across the three LAs) and the ability to 
integrate all business development services. It is recognised though that this could 
involve some form of shared contracts in the future where this is seen to be 
economical.

6.4 It is proposed therefore that the Business Gateway delivery is managed and 
delivered locally by each of the 3 local authorities, for their own area, from 1st

October 2016. The Business Gateway budget would be split according to previous 4
year’s activity (Renfrewshire Council 55%, East Renfrewshire 23% and Inverclyde 
22%) and each area would be responsible for delivering the same level of local
services.  

6.5 A Service Level Agreement should be developed over the coming month to identify 
the financial support and targets for each area, to allow the financial drawdown from 
Renfrewshire Council to the other areas and to outline the TUPE issues to be
adopted by each Council. Advice on this is currently being provided by Legal 
Services. 

________________________________________________________________________

7. In-House Delivery Model at Renfrewshire Council

7.1 The Economic Development team at Renfrewshire Council already has a wide 
range of business supports on offer – staff expertise, grants, loans, business 
incubator, etc.
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7.2 The service is currently undertaking a review and potential restructure to best 
incorporate the requirements of delivering Business Gateway services to provide a 
seamless and effective service to local companies from 1st October 2016. It is likely 
that 2 distinct teams will be developed to incorporate:

1. Business start up, self employment and enterprise services (operating from
InCube)

2. Business growth and development services (operating from Renfrewshire
House)

7.3 Additional staff will be required to support the delivery of the services and this will 
be met from the Business Gateway budget. Any additional staff posts will be 
temporary and, during the recruitment period, short term contracts will be used to fill 
any service gaps.

_______________________________________________________________________

8. Conclusions

8.1 Although there are still levels of detail to be worked through on a range of the 
implementation aspects, the fundamental conclusion, shared by the officers in all 
three Councils, is that implementing an in-house delivery arrangement will provide a 
service arrangement that makes much better use of the resources available, 
integrates better with each Council's own services, and can be tailored according to 
the particular emphasis each Council wishes to place on start-up and business 
growth support. 

8.2 For Renfrewshire, the proposal provides an opportunity to take business support to 
a new level, with much closer integration with the Invest in Renfrewshire 
programme.  

8.3 In-house delivery means that the funds received from Scottish Government will be 
directly controlled by each Council with Renfrewshire Council continuing to fulfil a 
basic Lead Local Authority function. However, all resources will be split between 
each Council, which allows each Council to then decide how best to deploy 
resources to deliver the service in a manner that meets their own needs and 
priorities.

8.4 Proceeding with an in-house delivery arrangement relies on a minimum of two out 
of the three local authorities agreeing this at their appropriate Council Board. All 
boards are meeting within 2 weeks of each other during August / September 2016.

8.5 There are still opportunities to further consider a future city-region focus to some
elements of Business Development / Enterprise activities through City Deal.  This 
could bring potential benefits of scale and opportunities for businesses to network at 
a wider level.  

________________________________________________________________________
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Implications of the Report

1. Financial – The Business Gateway budget comes directly to Renfrewshire Council
on behalf of all 3 local authorities. The SLA to be developed will indicate the basis of
financial drawdown of that budget to each of the areas to deliver the local Business
Gateway services.

2. HR & Organisational Development – 3 staff are expected to TUPE from the
current contractor as a result of bringing the contract in-house. 2 staff will transfer to
Renfrewshire Council and 1 to the other 2 areas.

A review of Business Development Services is underway to establish the best future
model for delivery in Renfrewshire and to identify the future roles of the staff team.
The current Business Gateway contract manager post will be considered as part of
the review.

3. Community Planning –

Jobs and the Economy – Local businesses are supported to set up, grow and
develop.

4. Legal – Support with TUPE is ongoing from legal and advice will be sought to
develop the SLA.

5. Property/Assets – None

6. Information Technology – None.

7. Equality & Human Rights

The Recommendations contained within this report have been assessed in relation
to their impact on equalities and human rights. No negative impacts on equality
groups or potential for infringement of individuals’ human rights have been identified
arising from the recommendations contained in the report. If required following
implementation, the actual impact of the recommendations and the mitigating
actions will be reviewed and monitored, and the results of the assessment will be
published on the Council’s website.

8. Health & Safety - None

9. Procurement - some elements of the ongoing delivery are likely to be procured in
the future for areas of specialist support.

10. Risk – While it is anticipated that the outcomes and results will be on par with the
contracted service there is likely to be a period of up to 3 months where the new
services are bedding in and delivery is slower. This also happens when contracts
change and new providers get up to speed. Targets can be caught up in the year
that follows.

11. Privacy Impact - None

_________________________________________________________

Author: Ruth Cooper, ruth.cooper@renfrewshire.gov.uk, tel: 0141 618 7868
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APPENDIX 1: 

Business Gateway Delivery Models 

Lead Authority Local Authorities Delivery

Aberdeenshire 
Aberdeen City External contract 

Aberdeenshire 

Dundee

Angus External contract 

Dundee City

Perth and Kinross

Fife Fife ALEO 

North Ayrshire 

South Ayrshire Recently brought in-
house
Largely internal 

East Ayrshire

North Ayrshire

North Lanarkshire
South Lanarkshire External contract 

North Lanarkshire 

Glasgow Glasgow Internal

Renfrewshire

Inverclyde External contract 
currently – propose 
in-house modelEast Renfrewshire

Renfrewshire

Falkirk

Clackmannan One authority 
internal two external 

Stirling

Falkirk

West Dunbartonshire

East Dunbartonshire Largely internal 

West Dunbartonshire

West Lothian

Edinburgh Largely internal but 
some service 
delivered under 
contract 

East Lothian

Mid Lothian

West Lothian 

Highland
Highland External contract 

Moray

Scottish Borders Scottish Borders Internal

Dumfries & Galloway Dumfries and Galloway Internal

Argyll and Bute Argyll and Bute Internal

Orkney Orkney TBC

Shetland Shetland TBC

Outer Hebrides Western Isles TBC 
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___________________________________________________________________ 

 
To: Economy and Jobs Board 
  
On: 31 August, 2016 
 
___________________________________________________________________ 

 
Report by: Chief Executive  
 
___________________________________________________________________ 

 
Heading: Renfrewshire Tourism Framework Progress 

Inc.  ‘Renfrewshire Brand’ Presentation 
 
___________________________________________________________________ 

 
1 Summary 

 
The purpose of this report is to provide the Economy and Jobs Board with an 
update on the progress of the Renfrewshire Tourism Framework, approved by 
Board in November 2014. The report will provide progress against the 4 main 
themes within the supporting action plan and an update on the development 
of a destination brand for Paisley and Renfrewshire.  
 

___________________________________________________________________ 

2 Recommendations 
 
It is recommended that the Board note the progress made and agree that a 
new Visitor Strategy will be brought for approval in December 2016. 

___________________________________________________________________ 

3  Background  

3.1 The Renfrewshire Tourism Framework and was approved by Board in 
November 2014, the framework had 5 objectives: 

  

Item 6
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 Objective 1: To tell the story and define the visitor product for Paisley and to 
subsequently display, curate and align the town’s heritage assets around this 
offer 

 
Objective 2: To establish the significance of Paisley as an international visitor 
destination by presenting its cultural assets within national and international 
audiences and markets and to define a set of actions that derives maximum 
economic benefit for the economic regeneration of the local community  
 
Objective 3: To develop consistency in terms of the visitor experience in 
relation to town centre cohesion, function and management  
 
Objective 4: To develop a programme for community, business and cultural 
animation based around the cultural asset base 
 
Objective 5: Develop a refreshed brand and publicity strategy for Paisley in 
the context of an international market place for tourism and the wider 
Renfrewshire offer 

 
3.2 A Tourism Officer was appointed in June 2015 to support and direct the 

delivery of the Tourism Framework, as part of the Town Centre Management 
and Events team within Development and Housing Services. An Action Plan 
for 2015-2017 was subsequently developed (Appendix 1) and is being 
delivered, linking to the National Tourism Development Plan for 2020 and the 
following 4 themes: 

 
 Leadership and  collaboration 
 Building our capabilities 
 Improving the customer journey 
 Providing authentic experiences 

 
3.3 Responsibility for Events and Tourism has since transferred to the Chief 

Executives Department (January 2016) as part of an amalgamated Marketing 
and Events Service. This will enable a clear focus on destination and 
consumer marketing and the development of a new national and international 
narrative about the region’s outdoors, cultural and heritage assets.  

 
3.4 Extensive publicity has been generated from November 2015 to date, 

focusing on Paisley’s ambitions for 2021, the region’s cultural and historic 
assets and Renfrewshire’s events programme, this has culminated in £1.9 
million in advertising equivalent value in positive news coverage about the 
area with an audience reach of 13 million who have had the opportunity to 
see or hear about Renfrewshire.  

 
___________________________________________________________________ 
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4.  Progress on Action Plan 2015 to 2017: January to August 2016 

4.1 Leadership and Collaboration 

4.11 A dedicated Tourism Officer was appointed in June 2015. The Tourism 
Officer has focused on developing strategic partnerships and positive 
relationships with industry providers – hoteliers and attractions, leading on 
Renfrewshire’s presence at the Visit Scotland Expo in 2015 and 2016 and 
developing visitor accommodation and attraction packages for the British Pipe 
Band Championships and European Curling Championships in 2016.  

4.12 Progress has been made in relation to developing up-to-date and detailed 
baseline data around Paisley and Renfrewshire’s tourism and visitor 
economies. An Economic Impact and Tourism workstream was established in 
January 2016 as part of support arrangements for Paisley’s Bid for UK City of 
Culture 2021. This group includes representatives from Visit Scotland, 
Glasgow International Airport, Scottish Enterprise.  The group meets monthly, 
chaired and directed by the 2021 Bid Manager will a remit that includes:   

 Establishing and analyzing baseline tourism and visitor data 
 Projecting the level of economic impact expected from tourism across 

Renfrewshire as a result of a successful UK City of Culture bid 
 Scoping and the infrastructure improvements required to be able to 

cope with the increase in visitors e.g. venue development, 
accommodation development, transport 

 Linking the bid with Renfrewshire’s current plans for tourism 
development and the wider national agenda, including our role within 
the Glasgow City Region 

 
4.13 A strategic tourism and visitor planning team has been established by the 

Head of Marketing and brings together Visit Scotland, Scottish Enterprise and 
Renfrewshire Chamber of Commerce with the purpose of developing a draft 
visitor strategy for Renfrewshire, owned by each partner organisation and 
private industry providers. The planning group will produce a draft strategy in 
advance of consultation with industry providers due to take place in October 
and November 2016. Consultation will take place with hoteliers, visitor 
attractions, venues, retailers, UWS, West College Scotland, Skills 
Development Scotland and transport providers. A finalised strategy will be 
used as a basis for a £100,000 bid to Scottish Enterprise Competitive Fund in 
January 2017, and will support Paisley’s bid for UK City of Culture in 2017. 
 

4.13 The draft visitor strategy consultation process will be used as a basis to 
establish a new Tourism and Visitor Group, responsible for delivering the 
Strategy, supported by the public sector partners.  

 
 
 
 
4.2 Building Our Capabilities   
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4.21 Baseline and visitor profile - Currently Renfrewshire’s visitor and tourism 
economy represents only 2% of Renfrewshire’s economy. Progress has been 
made in developing our baseline visitor data to support our bid for UK City of 
Culture 2021 and to understand the settled state of visitor contributions to our 
economy, the impacts of events and festivals on that norm, the role and 
performance of our attractions in pulling visitors into the town/area and how 
our hotel accommodation sector is performing.  

 
Current research commissioned via the Economic Impact and Tourism 
workstream includes:  

 
 A Paisley Visitor Survey – duration 12 months, delivered by 

STR/Deloitte to determine the profile of visitors to Paisley and a 
settled state indicator of the value of visitor spend in Paisley. Around 
700 individuals will be surveyed by means of a qualitative and 
economic survey. 
 

 A Paisley/Renfrewshire Visitor Attraction Monitor is being delivered by 
the Moffat Centre at Glasgow Caledonia University and will provide a 
bi-monthly monitor and annual performance report of a suite of 
indicators measured from a range of visitor attractions: 

 Paisley Museum and Observatory 
 Paisley Abbey 
 Paisley Art Centre 
 Sma Shot Cottages 
 Threadmill Museum 
 Kilbarchan Weavers Cottage 
 Lochwinnoch  
 Clyde Muirshiel Regional Park 
 Gleniffer Braes Country Park 
 Kibble – The Experience 
 Intu Braehead and Braehead Arena 

 
 Paisley/Renfrewshire Hotel Monitor - an occupancy survey has been 

established to expand survey data beyond the more routinely 
surveyed airport hotels 
 

 10 Renfrewshire hotels will be included within Scottish Enterprise’s 
commission of Review Pro for Metropolitan Glasgow region. This 
enables sentiment analysis of hotels, attractions and retail 
centres/clusters from online referral sites e.g. Trip Advisor.  

 
4.23 Capability and capacity building - There has been limited progress in 

providing business development support for local attractions over and above 
marketing support. A detailed plan for skills development, customer service 
training, cross promotion and digital training and web development will be 
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developed in partnership with industry representatives during the Tourism 
Strategy consultation.  

4.24 Marketing - a comprehensive marketing and social media strategy is in place 
to promote festivals and events to an external visitor audience, targeting 
visitor groups within a 45 min to 2 hour drive time. This includes partnership 
marketing with The List, Visit Scotland and Scotrail, and a targeted national 
media strategy. A partnership with The List to provide enhanced listings and 
what’s on information for Renfrewshire is being developed.  

An increase in event attendees has been recorded at Paisley Beer and Food 
Festival (from 8,700 in 2015 to 13,500 in 2016) and the Sma Shot Festival 
(from 3,000 in 2015 to 7,000 I 2016), with 15,000 visitors attending the first 
British Pipe Band Championships. Cross promotion of visitor attractions and 
forthcoming events is integrated within each event programme.  

The Moffat Centre has been commissioned to conduct event research at each 
large event to assess visitor profile, direct economic impact and the 
effectiveness of each marketing campaign. An update on the results of this 
commission will be brought to the Board at a later date. 

The 2016 event programme has generated 158 media articles with a reach of 
7million year to date, and an additional 450,000 people have been reached 
via social media. A refurbishment of the Renfrew Road advertising hoardings 
was carried out to improve in town event advertising.  

 Attendance at trade shows has enabled the team to begin to engage with tour 
operators and an investment audience about the potential for Tourism 
investment in Renfrewshire. Publicity packs were developed for Visit Scotland 
Expo and MIPIM (see Appendix 2). 

4.25 Work is continuing with Visit Scotland, East Renfrewshire Council and 
Inverclyde Council to develop a rural leisure offer and a series of mini tourist trails for 
walkers, cyclists and drivers, linked to local businesses, and promoted locally and via 
Visit Scotland. The main aim is to promote outdoor ‘things to do’ and increase 
custom for local businesses. Further work to identify potential for tourism-related farm 
diversification projects through LEADER will commence in the last quarter of 2016. 

4.3  Improving the customer journey 

4.31 The focus of the action plan has been to gain better insight into the profile and 
behaviour of visitors to Paisley and Renfrewshire. Developing the existing tourism 
product will be progressed as a priority as we gain better insight into our potential 
audience and on establishment of our Tourism and Visitor Group.  

4.32 We have introduced effective cross-promotion of accommodation and 
attractions, and the showcasing attractions through the live event programme: 

 May: British Pipe Band Championships – accommodation and attractions 
package promoted  
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 June: Scottish Album of the Year (SAY) Awards at Paisley Town Hall – 
successful bid by Renfrewshire Council, accommodation package negotiated 

 June: Medieval Fayre at Paisley Abbey – funded and marketed by 
Renfrewshire Council 

 July: Sma Shot Festival – incorporated Sma Shot Cottages, museum 
collection and performance at Town Hall and Paisley Arts Centre 

4.33 A strategy on Road Signage for Paisley Town Centre has been developed by 
Community Resources, including improvements to gateway signage and 
simplification of directional signage and visitor signage. Further consideration is 
being given to tourism signage throughout Renfrewshire to promote the area.  

4.34 The opening of the Paisley 2021 bid base will provide a key site in Paisley Town 
Centre for on-arrival visitor information. The base is due to open in October 2016. 

 

4.4 Providing Authentic Experience 

4.41 The council’s event programme in 2016/17 will attract an estimated 150,000 
residents and visitors to Paisley, generating a positive economic impact, stimulating 
businesses and creating opportunities for local suppliers. Renfrewshire’s event 
programme was expanded in 2015/16 and again in 2016/17 to demonstrate our 
ability to host events. New events for the programme include British Pipe Band 
Championships (secured for 3 years), European Curling Championships 2016, 
Scottish Album of the Year Awards 2016 and 2017, Paisley Make Scotland 
Redesigned Textile Conference 2016 and the TRAD Awards 2017. Further 
competitive bids for major cultural events are in development.  

The council’s event team was restructured in May 2016 and a programme of event 
enhancements implemented in order to maximise penetration of new external 
audiences, in addition a new events strategy is being developed with the following 
objectives: 

 To change perceptions of Paisley and Renfrewshire locally and nationally 
 To demonstrate a track record and our capability and capacity to hold large 

scale events 
 Position Paisley as a centre of cultural and heritage excellence 
 Attract visitors from 45 mins to a 3 hour journey time 
 Improve event accessibility 
 Support 2021 step changes 
 Improve our scope for external funding  

___________________________________________________________________ 

 

5   Development of Destination Brand for Paisley and Renfrewshire  
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Work is underway for the development of a refreshed identity for Paisley, for 
completion prior to the submission of the bid for UK City of Culture 2021 
 

___________________________________________________________________ 

 Implications of the Report 
 

1. Financial – none 
 

2. HR & Organisational Development – none 
 

3. Community Planning – none 
 

4. Legal – none 
 

5. Property/Assets – none 
 

6. Information Technology - none 
 

7. Equality & Human Rights - The Recommendations contained within 
this report have been assessed in relation to their impact on equalities 
and human rights. No negative impacts on equality groups or potential 
for infringement of individuals’ human rights have been identified 
arising from the recommendations contained in the report. If required 
following implementation, the actual impact of the recommendations 
and the mitigating actions will be reviewed and monitored, and the 
results of the assessment will be published on the Council’s website 
 

8. Health & Safety – none 
 

9. Procurement – none 
 

10. Risk – none  
 

11. Privacy Impact - none 
  
  
___________________________________________________________________ 

 
Author:  Louisa Mahon, Head of Marketing, (Ext: 7836) 
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Renfrewshire Tourism Strategy and Action Plan 2015-17 
 
1 Introduction  
 
1.1 This Strategy and Action Plan sets out an aspirational programme for the growth and development 

of the tourism sector as a significant contributor to the Renfrewshire economy.  The strategy 
considers the current position of the Renfrewshire tourism sector and identifies key issues and 
opportunities for growth.  It seeks to align and complement the Paisley Heritage Asset Strategy 
and the emerging Creative Renfrewshire Strategy in positioning Renfrewshire to bid for the 2021 
UK City of Culture during 2017. This requires a strategic approach to build on Renfrewshire’s 
inherent strengths and its potential as a visitor destination working within the considerable tourist 
market of the Glasgow city region. The vision and action plan of the strategy sets out our approach 
and provides a framework for detailed actions over the period 2015 – 2017.  

 
The Renfrewshire Tourist Offer  

 
1.2 Renfrewshire has a population of some 170,000 and lies to the west of Glasgow on the south bank 

of the River Clyde.  The area enjoys strong transport linkages to the city region, wider central belt 
and internationally through road, rail and air.  It is home to Glasgow International Airport and a 
range of successful and well known businesses operate within its boundaries.  [Plan similar to that in 
GIB submission to be used to illustrate location].     

 
1.3 Renfrewshire’s tourism offer is broadly driven by the strength of its events programme and assets 

which reflect its rich history and diverse natural landscapes.  The area also benefits from a number 
of commercial leisure assets which offer experiences unique to Renfrewshire.  The key drivers 
are:- 

 
(i) Events and Festivals  

 
 Renfrewshire has a well established events programme which annually attracts thousands of 

visitors to the area and particularly to our town centres. The programme includes a wide range of 
unique events, from the UK start of the Monte Carlo Classic Car Rally and the Scottish leg of the 
cycling Street Velodrome, to those celebrating the heritage of our communities and towns such as 
Sma’ Shot Day and Doors Open Day weekend.  The traditional autumn and pre-Christmas 
programme including festive lights ‘switch on’ events held in Paisley, Renfrew and Johnstone are 
hugely popular and bring thousands of visitors each year, providing a significant boost for the local 
economy.    The ‘Spree’ festival of music and comedy is now firmly established within the events 
calendar, receiving national media coverage and attendance building year on year.  

 
(ii) Heritage and Culture 

 
The towns of Paisley, Renfrew and Johnstone flourished as a result of the weaving, thread making, 
shipbuilding and engineering industries in the 19th and 20th centuries.  Today there is a strong base 
of buildings, parks, collections and cultural organisations which celebrate the history of 
Renfrewshire and its origins.  These range from the Abbey, Museum and Art Galleries and Sma’ 
Shot Cottages in Paisley to the Weaver’s Cottage in Kilbarchan and community museums in 
Renfrew and Johnstone.  Broadly, these assets are delivered by the public or voluntary sectors.     

 
 (iii) Leisure  
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We are fortunate in being home to a range of major leisure attractions, many of which provide an 
niche unique to Renfrewshire.  These include Braehead, Soar, the only indoor real snow slope in 
Scotland, and the Ingliston Country Club, voted the UK’s best equestrian venue in three 
consecutive years.  These venues and their associated events, delivered by the private sector, 
have a significant role in drawing visitors to Renfrewshire, particularly from locations outwith the 
Glasgow city region.  

 
(iv) Natural Heritage  

 
Four fifths of Renfrewshire is countryside, with a diversity of landscapes and natural habitats.  
Attractions including Clyde Muirshiel Regional Park and the RSPB Visitor Centre at Lochwinnoch 
provide us with an attractive draw for visitors, offering opportunities for nature, recreation and 
outdoor pursuits which are amongst the best in Scotland.  In some instances the activities at these 
venues, for example watersports at Clyde Muirshiel, draw participants and visitors from beyond the 
Glasgow and Clyde Valley area. 

 
 Context 

 
National Tourism Development Plan 

1.4 The national tourism development plan Tourism Scotland 2020 promotes growth in Scotland’s 
visitor economy and as a national destination of first choice, focusing on key assets and market 
opportunities.  These include nature, heritage and activities, destination towns and cities and 
events and festivals.  The plan sets out broad themes which form the basis for regional strategies 
across the country (Figure 1).  The actions within this Strategy are aligned to the key themes in the 
national plan.   

 
1.5 As part of the national plan, the ‘Focus Years’ programme aims to support and drive Scotland’s 

tourism and events industries to both domestic and international markets.  The programme 
includes the year of Food and Drink in 2015, Innovation, Architecture and Design in 2016 and 
History, Heritage and Archaeology in 2017.  The actions in this strategy will seek to capitalise on 
this programme, particularly the Year of History, Heritage and Archaeology in 2017.   
 
Renfrewshire Community Plan 2013 - 2023 

 
1.6 The Community Plan promotes economic growth within Renfrewshire which builds upon the 

existing economic base and rich history of the area, developing our town and village centres as 
cultural, event and leisure destinations, in addition to their community roles.  The actions within this 
strategy are aligned to deliver the Community Plan vision and promote tourist activity across 
Renfrewshire. 
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Figure 1:  National Tourism Development Plan Themes  
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Paisley Town Centre Heritage Asset Strategy 
 

1.7 The Asset Strategy provides the framework for the long term regeneration of Paisley town centre 
driven by its heritage, particularly historic buildings, collections and cultural organisations.  Tourism 
is a key element of the strategy and the projects identified within the study have the potential to 
increase Paisley’s tourist economy by £45M over the next 10 to 15 years.  The actions within this 
strategy reflect the outcomes of the asset study.   
 

1.8 As part of the Council’s approach to the heritage led regeneration of our towns and villages, we 
intend to bid for Paisley to become UK City of Culture in 2021.  This strategy provides a framework 
for the growth of our tourism sector to support the bid in 2017 and towards a successful City of 
Culture in 2021.   

 
 Renfrewshire Tourism Framework  
 
1. 9 The Tourism Framework considers leisure and activity assets across Renfrewshire and provides a 

broad overview of how these could be aligned with actions in the Paisley Asset Strategy to support 
growth of the tourism sector. Actions within this strategy reflect the outcomes of this study and in 
particular are aligned to deliver on the key issues and opportunities identified. 

 
2 Current Position  

 
2.1 This section briefly reviews Renfrewshire’s tourist assets, considers potential markets and 

identifies key issues and opportunities.  The section summarises the more detailed outcomes of 
the Renfrewshire Tourism Framework.   
 
Assets  
 

2.1 Renfrewshire’s tourist offer is led by the strength of its events programme and a range of assets 
which broadly lie within the Heritage and Culture, Natural Heritage and Leisure categories.  Key 
attractions are shown on Plan 1 and Figure 2 below.  The list of attractions is not considered to be 
exhaustive and for the purposes of the strategy has focussed on attractions which are aligned to 
the tourist market.  A detailed overview on each attraction is set out in the Tourism Framework.   

 
 Figure 2:  Visitor Attractions  
 

 
Heritage Natural Heritage Unique Leisure Assets 

Paisley Abbey Clyde Muirshiel Regional Park Intu Braehead 
Paisley Museum and Art Gallery Gleniffer Braes County Park Intu Soar 

Coats Observatory Finlaystone Country Estate* Ingliston Country Club 

Thomas Coats Memorial Church RSPB Lochwinnoch Reserve  
Sma’ Shot Cottages   
Threadmill Museum   

Weaver’s Cottage Kilbarchan   
Finlaystone Country Estate*   

Renfrew Museum   
Johnstone History Museum   
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 * Finlaystone House and Country Estate straddles the Renfrewshire and Inverclyde administrative 
boundaries. 

 
2.2 As Figure 2 illustrates, much of the heritage base is clustered within Paisley, although a smaller 

range of attractions are located in towns and villages throughout Renfrewshire.  Natural heritage 
and leisure attractions are generally within the rural parts of the area, particularly around 
Lochwinnoch and Langbank, with a significant exception around Soar and Braehead at Renfrew.  
Generally leisure attractions are led by the private sector, while heritage assets are either led by 
the public sector or community and third sector organisations.   

 
 Available Markets   
 
2.3 Data commissioned by the Council1 to measure the volume and value of tourism to Renfrewshire 

indicates that in 2012, the tourism sector generated £157.91M of revenue between the Paisley and 
Renfrew ‘districts’.  It is important to note that the data does not consider the whole of 
Renfrewshire and provides a ‘snapshot’ of values and trends only.  To inform development of the 
strategy, gathering of consistent and detailed baseline tourist intelligence is required (see 
paragraph 2.13). 

 
2.4 A review of the potential markets available to Renfrewshire indicates that this may be in the region 

of 7.2 million visitors per annum.  Some 4.2 million potential visitors lie within the ‘residential’ 
market – those living within one to two hours drive of the area – and a further 3 million potential 
visitors lie within the wider UK and overseas markets.   A key market lies within those who 
currently visit Glasgow but not the wider Clyde Valley area – some 2.2 million potential visitors.  A 
key objective of this strategy is to develop a tourist product which will enable Renfrewshire to 
successfully engage with these markets.   

 
 Key Issues and Opportunities  
 
2.5 To inform the direction of the strategy and build a foundation for success, a vision and actions 

require to be aligned to the key issues and opportunities for the tourism sector.  Building on work 
developed within the Tourism Framework, in summary these are:- 

 
(i) Events and Festival Development 

 
2.6 Renfrewshire’s established events programme has a key role to play in the development of 

Renfrewshire as a tourist destination, particularly as an attractive day trip destination.   It is 
considered that there is significant potential to further develop, extend and add events as part of 
Renfrewshire’s tourist offer.  Ensuring that the positive impact of events reaches all towns and 
villages is an important part of this approach.   Key to this aim is the support of the private and 
voluntary sectors in developing venues across Renfrewshire and their inclusion in event 
programming. 

 
2.7 This area of activity is particularly important if we are to deliver on our ambitious vision of Paisley 

hosting the UK City of Culture in 2021, where a growing programme of events will form a key 
element of our bid.  The long term opportunities are illustrated in the rise of tourist visits to previous 

                                            
1 Scottish Tourism Economic Activity Monitor (STEAM) statistics, 2012 
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City of Culture Hosts.  Derry-Londonderry experienced a 50% rise of tourist visits in 2013 while 
Liverpool, City of Culture in 2008, experienced a 30% rise.2 

 
2.8 The development of the events programme has already begun, illustrated by the addition of a 

Halloween event to the traditional autumn and pre-Christmas programme in 2014.  There is 
however the need to progress this further and revise our programme annually, informed by a 
review of events and their benefits.  Building on the baseline tourist intelligence gathered, there is 
also the potential to develop or create new events which relate to specific markets or thematic 
‘groups’, such as families.   

 
2.9 In the context of the evolving programme and our City of Culture bid, there is also an opportunity to 

develop a ‘step change’ in approach and proactively bid for conferences, national and international 
events which raise the profile of Renfrewshire as a destination and unlock new tourist markets.    

 
(ii) Partnerships 

 
2.10 To co-ordinate the development of the tourism product and delivery, an appropriate partnership 

approach is required.  While it is anticipated that complementary organisations will work together 
where their products have a natural fit, there is a role for the Council in ‘brokering’ contacts with 
public and private sector organisations to facilitate working partnerships.  

 
2.11 There is also an opportunity to develop strategic partnerships with a host of public and private 

sector organisations to obtain their support and assistance in driving forward the strategy.  The 
support of Visit Scotland and the Scottish Tourism Alliance will for example be crucial in 
developing the strategy in view of national objectives, while the support of commercial attractions 
such as Soar and Ingliston will be key in developing marketing opportunities.   

 
2.12 The opportunity also exists for closer working relationships with neighbouring Council areas to 

provide a strategic approach to the development and marketing of the tourist offer, pooling 
resources and assets to provide an offer which has a reach beyond the Glasgow city region. 

 
(iii) Baseline Information 
 

2.13 Visitor information for our attractions is currently limited and only available from a small number of 
individual sites.  To inform our future approach to the tourism sector, there is a need to have a 
greater understanding of the type of visitor and their motivation for visiting Renfrewshire.  In 
addition, there is a need to develop a framework for the gathering of detailed tourist intelligence 
from our assets, particularly in relation to visitor numbers and where appropriate, value generation.   

 
2.14 The use of Visit Scotland’s approach to visitor classification, informed by the baseline information 

gathered, will also be used to help tailor our strategy.  
 
2.15 While we have a good understanding of the tourist assets and organisations within Renfrewshire, 

we acknowledge that this is not comprehensive.  There is a need to fully map and gather 
intelligence from all assets with the assistance of the private sector and the community, voluntary 
and third sector partners to inform our approach and delivery. 
 

  (iv)   Capability and Capacity  

                                            
2 Derry Figure from BBC website article, Liverpool from DCMS website 
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2.16 We have a strong base of assets from which to build.  But many of our attractions rely on the 

goodwill of dedicated volunteers, while smaller groups or organisations may need support to grow.  
Through the Creative Renfrewshire Network, there is a real opportunity to nurture and develop 
these assets and organisations further, encouraging long term sustainability and gradually building 
capability and capacity.  The potential to improve the visitor experience and at the same time begin 
to realise the commercial opportunities of our attractions is key.  Opportunities here include the 
development of longer term business plans, customer care training, web skills training and staff 
planning.   

 
(v) Marketing and Promotion  

 
2.17 Given our range of assets and events, there are significant opportunities for marketing and 

promotion.  A key issue is the need for a way of co-ordinating collaboration across the public, 
private and voluntary sectors, to ensure that existing activities and facilities are effectively mapped 
and promoted to reach potential markets, through nationally recognised channels such as Visit 
Scotland. 

 
2.18 There is also a need to develop a dedicated marketing strategy to ensure that our attractions and 

events are promoted in a cohesive and complementary manner.  In the longer term there are also 
a number of opportunities which could be considered in the context of a marketing strategy.  These 
could include developing a thematic and segmented ‘proposition’ for Renfrewshire, bringing 
together clusters of assets to target specific visitor groups, the events and conference market, as 
well as cross marketing assets of similar interest.  As set out above, this could also include 
partnership with neighbouring Council areas to develop a marketing strategy which provides for an 
offer stretching beyond the Glasgow city region. 

 
3 Vision and Action Plan   
 
3.1 The purpose of this strategy is to sustainably grow Renfrewshire’s tourism sector, maximising its 

contribution to the local economy and developing our towns and villages as cultural, events and 
leisure destinations.  In the short term the strategy seeks to position Renfrewshire as an attractive 
day trip destination, increasing the frequency of new visits and capturing more spend from existing 
visits.  The vision for Renfrewshire in 2017 is:- 

 
 
 
 
 
 
 
 
3.2 This vision for the growth and development of the tourism sector is ambitious and  requires a long 

term approach.  In the short term however we recognise that to provide for the required step 
change in our tourism offer, action in relation to the key issues identified in section two are needed.  
As such, over the period to 2017 the strategy focuses on the following objectives:- 

 
 Developing partnerships and appropriate delivery mechanisms 
 Building our knowledge of baseline information and tourism intelligence  
 Building the capability and capacity of our assets 
 Marketing and promotion of our assets 

An attractive, well recognised and individual destination of first choice, 
with a range of unique assets which provide a high quality, value for 
money and memorable visitor experience, delivered by knowledgeable, 
skilled, customer focussed and passionate people.    
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3.3 To achieve these objectives, we need to progress a number of key actions in partnership with a 

variety of public, private, voluntary and third sector organisations.  The Action Plan below identifies 
these key actions and the partners who will contribute to their delivery.  The plan aligns our actions 
with the themes set out in the National Tourism Development Plan Tourism Scotland 2020.   

 
 
 
 
 
 
 
 
 

ACTION PLAN BELOW
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4 Implementation   

4.1 The delivery of our ambitious vision will require strong and strategic partnerships between a range 
of public, private, voluntary and third sector organisations.  The Council will play a key role in this 
process, driving forward the strategy and partnership working across sectors.  We will also lead on 
assembling ‘baseline’ tourism information which will direct long term implementation.   

 
4.2 But the Council cannot deliver the vision alone.  We recognise that successful delivery of actions 

within the strategy will be driven by building on the specialist knowledge and expertise of our 
partners.  Our key role will therefore be one of facilitation across sectors to ensure that actions are 
aligned with partners most suited to their delivery.   

 Funding  

4.3 The Council has secured funding to appoint a dedicated tourism officer to drive forward the initial 
phases of the strategy.  Funding is also in place to deliver on initial ‘baseline’ information gathering 
and to deliver a programme of customer care throughout tourism assets owned by the Council.  

4.4 While funding is in place for a number of the programmes set out in the Action Plan, many actions 
are dependent on accessing additional sources of funding.  We will work with the public, private, 
voluntary and third sector partners to identify and secure a range of funding opportunities which 
enable delivery of the strategy.  

   Monitoring  

4.5 The timeframe of the strategy aligns with our bid for City of Culture Status for Paisley in 2017.  It 
forms part of a Strategy for Growth which will support the development of our tourism sector to play 
a key role both in the bid and as a major part of a successful City of Culture in 2021. 

4.6 Delivery of actions within the strategy will be monitored annually to review progress and report on 
outcomes.  The review will provide an opportunity to consider actions which are not being 
progressed or being delivered at a slower pace, while allowing the development of new initiatives.  
The Tourism Strategy and Action Plan will be updated every two years, informed by the monitoring 
process.   

 

5 Longer Term   

5.1 The strategy defined above will provide the foundations for sustainable growth in the years 2017 – 
2021.  Having developed a clear understanding of the assets, gathered intelligence on the current 
visitor numbers and untapped audiences, brokered the dialogue between agencies, marketed the 
existing offering to best effect and grown the events and festivals programme, Renfrewshire will be 
in a good position to further build its reputation as a visitor destination. 

 
5.2 From 2017, the focus will shift to growing the available visitor offering in Renfrewshire.  With 

relationships having been cemented, the opportunities identified for cross provider offerings will be 
exploited.  Events and festivals will continue to expand and extend.  Visitors will require the private 
sector tourism infrastructure services to be in place; hotels, bars, restaurants, coffee shops and 
transport provision should see a real financial benefit that can be measured and make a visible 
difference to our towns.  Additionally, the effect of bidding for events and conferences will increase 
business visitors into Renfrewshire, assisting the local economy. 

5.3 Open spaces in our towns, including parks, squares and vacant land, will have been embraced by 
programmes that utilise these as opportunities for events and venues for supporting cultural 
activities. 
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5.4 The next strategy will examine opportunities to support the growth of this private sector tourism 
infrastructure. 

5.5 In Paisley, a museum store will be open in the High Street, offering access to Renfrewshire’s 
fantastic collections that are not normally on show at the main museum.  In addition to a 
diversification from retail in the town centre, the facility will provide another visitor attraction in the 
heart of the town and a signpost to the main museum.  Funding permitting, the main museum will 
be undergoing a refurbishment and extension with works commencing in 2018, so the key 
collections can still be accessible over this time in the museum store. 

5.6 Once complete (2019-2020), the Paisley museum will be a leading European attraction focused on 
textiles, costume & fashion and linked to international cultural foundations within the UK, India, the 
United States and elsewhere.   Drawing an international audience, the facility will drive locally 
based innovation and research into fabric design and fabric conservation.  It will act as a creative 
pathway- a place of learning and skills development in partnership with industry and 
Renfrewshire’s further education facilities.  Working with British Council will provide opportunities 
for creative exchanges with the countries inextricably linked with the Paisley pattern and the town’s 
heritage. 

5.7 New volunteers will be engaged to support the sustainability of the town’s visitor attractions, such 
as Sma Shot Cottages.  With the extra resource, the facility can increase its offering to 
accommodate the extra visitor numbers that comes with cross marketing.    

5.8 Paisley Abbey will have had assistance to refresh their proposals for a fourth cloister and visitor 
centre.  Benefitting from business development and marketing support supplied by the University 
of the West of Scotland as well as additional volunteering resource, the new fourth cloister will 
provide an additional visitor offer. Following the archaeological opportunities offered by a well 
publicised dig during 2017 in Scotland’s Year of History, Heritage and Archaeology, the strategy 
will tap into a new audience that can be optimised through targeted marketing. 

5.9 Clyde Muirshiel Park will be focussed on the delivery of its five year strategy, growing visitor 
numbers and the profile of the park as a natural destination of choice.  

5.10 Braehead will be reconfigured to enhance the retail offering available.  With the provision of a new 
hotel and arena, visitors into Renfrewshire will be increased from farther afield, delivering an 
improved position in addition to the daytrip market into longer stay accommodation.  Again with 
discussion having been brokered in the shorter term strategy, the longer term offers opportunities 
for an improved Renfrewshire product and cross marketing between suppliers.  

5.11  Building on the customer care training delivered to staff in Council heritage assets, the offering will 
be broadened to encompass Renfrewshire businesses who provide the welcome to our visitors 
and directly influence their perception and everyone they tell about their experience.  

5.12  Finally, the City Deal programme of investment will bring together eight councils, including 
Renfrewshire, in the Glasgow and Clyde Valley City Region, sharing £1.13billion of public sector 
investment over the next decade. Three of the most important projects will see significant 
investment in the transport network with a new bridge crossing between Renfrew and Yoker, new 
investment on roads and access to the M8 and rail links between Glasgow Airport/Paisley Gilmour 
Street and the wider rail network.  The longer term tourism strategy will seek to exploit these 
improved access routes through targeted marketing to the connected areas. 
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Rediscover Renfrewshire
With a rolling countryside and a rocking culture, surprise yourself in Renfrewshire
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 p
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Ba
rr

 L
oc

h 
an

d 
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 m
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ra
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ra
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f d
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 d
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y 
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 m
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 c
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 c
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 p
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s d
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 b
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 p

on
d 

us
ed

 b
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 c
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, c
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l c
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 C
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, p
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 p
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 C
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 b
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 d
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f b
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 C
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fis
he

r b
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r C
ar

t. 
Yo

u 
ca

n 
al

so
 se

e 
th

e 
vi

ad
uc

t b
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 C
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 d
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 b
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 c
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s C
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 b
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 b
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s f
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 o
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 p
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 m
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f d
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 c
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 c
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 c
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 c
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 d
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p
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 c
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 p

la
nn

ed
 fo

r 2
01

6.
 

Th
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t D
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, c
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t c
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.
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p
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 b
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 o
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 d
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g,
 

fa
m

ily
 fu

n 
an

d 
a 

Sc
ot

tis
h 

fo
od

 a
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 b
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o 
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 d
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 c
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w
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 p
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t p
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. 

2 
Ju

ly
 

Sm
a

’ S
h

o
t 

D
a

y 
Pa

is
le

y 
To

w
n

 C
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’ f
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t D
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ff 
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nu
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 p
ar
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e 
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 P
ar
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he
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to
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 c
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ec
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n 
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ng
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iv
al

 o
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e 
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en
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in
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ng
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 C
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p
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 C
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 c
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 p
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b
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f c
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w
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b
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 c
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s o
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How to get here

By Air

Renfrewshire is home to Glasgow International Airport, 
from which 30 airlines fly nearly nine million people to 
and from 130 destinations across the UK, Europe, the 
Middle East and North America.

By Rail

Scotland’s fourth busiest rail station, Paisley Gilmour 
Street is 10 minutes by train from Glasgow City Centre.  
By 2024, Paisley Gilmour Street and Glasgow 
International Airport will be linked directly by rail.

By Road

At the heart of Renfrewshire, Paisley is an eight mile 
journey and 12 minute drive from Glasgow city centre.

Contact

For further information, please contact:

Louisa Mahon 
Head of Marketing 
Renfrewshire Council

Tel: +44(0)141 618 7845 
Email: louisa.mahon@renfrewshire.gov.uk
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___________________________________________________________________

To: Economy and Jobs Policy Board

On: 28th August 2016

___________________________________________________________________

Report by: Director of Development and Housing Services

___________________________________________________________________

Heading: Labour Market Update at July 2016
___________________________________________________________________

1. Summary
1.1 This paper provides the Policy Board with the most recent labour market 

statistics for Renfrewshire (end of July 2016). Where the data is available a 
comparison is made with the Scottish and UK figures.

1.2 It should be noted that the reporting of unemployment stats has been
changed nationally to incorporate new experimental Universal Credit figures. 
The report now reports on “Claimant Count” unemployed (a combination of 
JSA and UC claimants) where previously (prior to May 2016) only JSA figures 
were available.

___________________________________________________________________

2. Recommendations

Board members are asked to:

(i) Note the employment and claimant count figures for July 2016 
(ii) Note the change in reporting to new experimental statistics incorporating 

the Universal Credit figures;

_________________________________________________________

Item 7
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3. Background

3.1 The report provides the most recent employment and claimant count figures 
(published for end July 2016). 

3.2 As previously reported, there have been changes to the claimant count on 
nomis, which is part of the Office for National Statistics (ONS). Now, Job 
Seeker’s Allowance (JSA) and Universal Credit (UC) are measured together 
in one statistic: the claimant count.

3.3 The overall, long term goal of nomis is that the claimant count will be the 
total number of JSA claimants + unemployed UC claimants. These 
statistics are still experimental, but they allow for a comparison of 
Renfrewshire with Scotland and the UK. 

3.4 For Renfrewshire, we currently have information on the following:

All Ages: 16+ (16-64)

Youth: 18-24

25-49

50+

3.5 The claimant count is a measure of the number of people with live claims for 
the principal reason of being unemployed. Previously, Job Seeker’s 
Allowance (JSA) was the main unemployment benefit. Now, Universal Credit 
(UC) is a new benefit also incorporated. However, UC is not an 
unemployment benefit entirely, given that some UC claimants will be in work, 
while others are unemployed but not required to seek work. 

3.6 The experimental statistics still include UC claimants who are not in-work, but 
are also not required to seek work – a group that skew the statistics for as 
long as they are counted.  

3.7 These new experimental statistics that now combine JSA and UC stretch as 
far back as January 2013 when the first pilots were introduced. Although 
experimental, this new claimant count is now the new standard. By contrast, 
the previous norm of using purely JSA claimants is no longer the official 
claimant count and is being slowly phased out. 

3.8 Board reports from May 2016 now report on the Claimant Count figures.
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4. Labour Market Statistics for the month of July 2016

4.1 Renfrewshire’s employment rate continues to be above both the Scottish and 
UK average with 74% in employment compared to 72.9% (Scotland) and 
73.7% (UK).

4.2 A further breakdown of the employment figures show that the female 
employment rate is considerably higher than the Scottish and UK averages 
but the male figures are lower.

4.3 Renfrewshire is currently ranked 18th out of 32 local authorities for 
employment.

4.4 Renfrewshire’s overall Claimant Count (experimental) figure for July 2016 is 
2.6% with 2905 people claiming JSA. This figure remains unchanged over the 
past 3 months but still represents a fall from 2.9% at the same time last year. 

4.5 Renfrewshire’s youth unemployment rate is currently reported as a Claimant 
Count (experimental) figure of 4.1% with claimants totalling 620 for July 2016.
This month the rate increased by 0.3% and Renfrewshire is currently ranked 
19th out of the 32 local authorities.  

4.6 Adult unemployment for Claimants aged 25 – 49 has remained constant at 
2.8% with claimants totalling 1,615. The rate was higher this time last year at 
3.1%.

4.7 The adult Claimant rates for those aged 50+ has decreased in the second 
quarter and is currently 1.8% with claimants totalling 665. The Claimant Count 
(experimental) figures now show that the rate for this group has decreased
from last year’s figure of 1.9%.

4.8 The attached newsletter contains additional statistical information and graphs.

___________________________________________________________________

Implications of the Report

1. Financial - None

2. HR & Organisational Development – None

3. Community Planning –
Jobs and the Economy - Labour market intelligence is vital to informing
future policy and service delivery decision making across the Community
Planning Partnership.

4. Legal – None

5. Property/Assets – None
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6. Information Technology – None

7. Equality & Human Rights -
The Recommendations contained within this report have been assessed in
relation to their impact on equalities and human rights. No negative impacts
on equality groups or potential for infringement of individuals’ human rights
have been identified arising from the recommendations contained in the report
because it is for noting only.

8. Health & Safety – None.

9. Procurement – None

10. Risk – None

11. Privacy Impact - None

_________________________________________________________

List of Background Papers

(a) None
___________________________________________________________________

Author: Ruth Cooper, Economic Development Manager
ruth.cooper@renfrewshire.gov.uk
Tel: 0141 618 7868

Page 82 of 88



Renfrewshire Economic Development 
Newsletter – July 2016  

This newsletter provides the most recent stats for Renfrewshire, published by NOMIS on 16th

August 2016.

Employment and Unemployment (Apr 2015-Mar 2016)

Renfrewshire
numbers   

(%)

Scotland 

(%)

Great 
Britain

(%)

All people

Economically active† 88,900 77.9 77.4 77.8

In employment† 84,500 74.0 72.9 73.7

Employees† 76,500 67.2 64.5 63.2

Self employed† 7,700 6.5 7.9 10.2

Unemployed (model-based)§ 5,200 5.8 5.7 5.1

Males

Economically active† 44,500 79.9 81.6 83.2

In employment† 41,800 75.0 76.3 78.7

Employees† 36,600 65.9 65.3 64.6

Self employed† 4,900 8.5 10.5 13.7

Unemployed§ 2,700 6.0 6.3 5.2

Females

Economically active† 44,400 75.9 73.4 72.5

In employment† 42,700 73.0 69.7 68.8

Employees† 39,900 68.4 63.8 61.8

Self employed† 2,800 4.6 5.4 6.6

Unemployed§ 1,700 3.8 4.9 5.0
Source: ONS annual population survey
†   -   numbers are for those aged 16 and over, % are for those aged 16-64

§ -   numbers and % are for those aged 16 and over. % is a proportion of economically active

The Claimant Count

The claimant count figures are new experimental statistics that combine JSA and UC. These figures 
have been used since May 2016. At that point all JSA stats were amended back to January 2013 when 
Universal Credit started to roll out in pilot areas. Although experimental, this new claimant count is now 
the new standard. 
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July 2016: Claimant Count Figures

Claimant Count:
All Ages (16+)

The claimant
count rate for
Renfrewshire for
July 2016 was
2.6%, with
claimants
totalling 2,905.

This month the
rate has
increased by
0.1%

The rate this
time last year
was higher at
2.8%.

Renfrewshire is
currently 24th out
of 32 local
authorities for
the claimant
count. The
highest rate is
4.4% in North
Ayrshire and the
lowest 0.8% in
Orkney Islands.

All Ages(16+): Claimant count rate 2015-2016

All Ages(16+): Claimant count rate 2013-2016
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Claimant Count:
Youth (18-24) 

The claimant
count rate for
Renfrewshire for
July 2016 was
4.1 with
claimants
totalling 620.

This month the
rate has gone up
by 0.3% and
largely reflects
the end of the
academic year
across FE/HE in
Scotland.

The Scottish
rate went up by
a similar figure.

The rate this
time last year
was also 4.1%

Renfrewshire is
currently 19th out
of the 32
Scottish Local
Authorities for
youth
unemployment.
The highest rate
is 8.1% (North
Ayrshire) and
the lowest 1.7%
(City of
Edinburgh)

Youth  (18-24): Claimant count rate 2015-2016

Youth (18-24): Claimant count rate 2013-2016
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Claimant Count: 
25-49

The claimant
count rate for
Renfrewshire for
July 2016 was
2.8% with
claimants
totalling 1,615.

This rate has
remained
constant for the
past 4 months.

The rate this
time last year
was higher at
3.1% 

Renfrewshire is
currently 25th out
of the 32 local
authorities for
this group with
the highest 4.7%
in North Ayrshire
and lowest 0.6%
in the Shetland
Islands.

25-49: Claimant count rate 2015-2016

25-49: Claimant count rate 2015-2016
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Claimant Count: 
50+

The claimant
count rate for
Renfrewshire for
July 2016 was
1.8% with
claimants
totalling 665.

This month the
rate has
decreased by
0.2%.

The rate this
time last year
was higher at
1,9% 

Renfrewshire is
currently 22nd

out of 32 local
authorities for
50+ Claimant
Count with the
highest Dundee
City with 2.9%
and the lowest
the Orkney
Islands with
0.5%.

Ages 50+: Claimant count rate 2015-2016

Ages 50+: Claimant count rate 2015-2016
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